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Academic%20Salaries%20and%20Remuneration%20-%20Final.
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Jeff Sun

International Manager
Jeff.Sun@lincoln.ac.nz
+64 3 423 0041

Michelle Ash

Careers and Employment

Library, Teaching and Learning
michelle.ash@lincoln.ac.nz
+64 3 423 0331

MADDY SURIE

Bachelor of Commerce, Marketing
major
Brand Manager, K9 Natural

CHLOE BALDERSTONE

Bachelor of Commerce, Marketing

and Food Industry majors; Bachelor of
Commerce (Honours), Marketing

Food Service Account Manager, Dairy-
Works

RACHEL CURRIE

Bachelor of Commerce, Marketing minor
(Lincoln University); Master of Marketing
Management (La Trobe University)
Communications and Events Co-
ordinator, Foundation for Arable
Research

Lincoln
University

Te Whare Wanaka o Aoraki
AOTEAROA+NEW ZEALAND

New Zealand'’s specialist
land-based university
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Marketing Association of New Zealand
www.marketing.org.nz

Association of New Zealand Advertisers
WWW.anza.co.nz

Public Relations Institute of New Zealand
WWww.prinz.org.nz

Digital Marketing Association
www.dmaglobal.com

International Institute of Marketing
Professionals
www.theiimp.org

Communication Agencies Association New
Zealand
WWW.Caanz.co.nz

Research Association New Zealand
www.mrsnz.org.nz

Retail NZ
www.retail.org.nz
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